The Research on the Competitive Ability of Children's Clothing Brands in China by 谢晋良
学校编码：10384                        分类号_______密级 ______ 




硕  士  学  位  论  文 
我国童装品牌竞争力研究 
The Research on the Competitive Ability of Children’s 
Clothing Brands in China 
谢 晋 良 
指导教师姓名： 戴 亦 一 教授
专 业 名 称： 工商管理（EMBA）
论文提交日期： 20 0 7 年 1 0 月
论文答辩日期： 2007 年 011 月
学位授予日期： 20 0 7 年 0 0 月
 
 
答辩委员会主席：           
评    阅    人：           
 

























                     声明人（签名）： 























  1、保密（  ），在   年解密后适用本授权书。 




作者签名：      日期：  年 月 日 
































的甚至高出 10 倍以上。 高档童装品牌几乎被国外和港台品牌垄断，绝大多数国
内童装产品群居于中、低档市场。 











































China has the largest population of children in the world. However, the 
children’s clothing corporations haven’t been fully developed. The key to this problem 
is due to the poor competitive ability of brands. 
clothing market is taken up by the unknown brands; 20% is mainly for the 
import brands, and only 10% is taken up by the domestic brands. As a result of the 
poor quality and the style, the prices of the import brands are 50% and even ten times 
higher than that of the domestic brands. The market for the premium brands is almost 
monopolized by the brands from abroad and Hongkong and Taiwan, while most of the 
domestic children’s clothing belongs to the small and medium market. 
According to the statistics from an authority department: 70% of the children’s  
There are 300,000,000 children in China, and 10,000,000 babies are born every 
year. Therefore, there is a great need for the children’s clothing. However, China’s  
own children’s clothing brands can hardly attract people’s attention. This thesis 
is intended to propose some suggestions for China’s children’s clothing corporations 
to establish their own strong brands, based on the basic theory of competitive ability 
and the characteristics of children’s clothing. 
In the first chapter, I am going to analyze the definition of brands and bring up 
the concept of competitive ability and explain the meaning of the competitive ability 
of brands. 
The second chapter will focus on the market overview. I will introduce the 
development of the children’s clothing market, and point out the problems in the 
development of these corporations in China. 
In the third paragraph, I will analyze that the key to children’s clothing market is 
competitive ability of brands. According to the characteristics of children’s clothing 
corporations, this thesis believes that the key factors that influence the children’s 
clothing corporations are: the culture and characteristics of the children’s clothing 













children’s clothing; the channels of competitive ability and integrated marketing 
communication.  
In the fourth chapter, I take “ph-land” as an example and analyze the building of 
the strong competitive ability of this brand and explain the factors for its success 
based on some cases. 
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后几年中，我国将进人第三次生育高峰期（第一次在 50 年代，第二次在 80 年代
初）。  






















































20 世纪 70 年代末期。1978 年的改革开放成为整个中国经济发展的拐点，企业开
始走向市场。随着市场竞争的日渐激烈，中国企业的品牌意识逐渐觉醒，并经历
了如下三个大的阶段： 
  一、商标意识阶段(1978－1991 年)。改革开放以前，中国基本处于无品牌


















































 “品牌”这个概念， 早是由广告大师大卫·奥格威于 1950 年提出的，至
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图 1：品牌内容 
     本文认为品牌内容应包含品牌的形式，品牌特色，品牌利益，品牌价值，
品牌文化，品牌个性六个方面。 
品牌的形式是为品牌内容服务的。品牌内容就是市场能感知的某品牌产品区
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